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Executive Summary 

The IDX Policy draft reviewed at the November 2011 Anaheim NAR meetings, designed to address social 
media, mobile "apps", and provide other modernizations, was not found acceptable by attending 
brokers, associations and MLS leaders - or by the blogosphere in general. At the time it was decided that 
NAR would form another Presidential Advisory Group (PAG) to further refine the policy draft.  

Clareity felt that a more rigorous process is needed, involving a broader base of stakeholders – 
especially gathering additional broker input. The first step of that process would be a national broker 
survey, the result of which is this report. Clareity Consulting, in cooperation with REAL Trends, 
performed a survey in December 2011 to learn more about brokers’ opinions and concerns regarding 
the proposed IDX and Social Media changes to NAR’s MLS Policy.  Nearly 700 broker-owners from across 
the country participated, providing a margin of error of +/-3.7%. This survey should provide grounding 
for future discussions and decisions regarding the evolution of IDX policy. 

Clareity will submit this report to the new PAG that NAR has assembled, which is inclusive of a number 
of brokers, to research and make recommendations on these matters. Clareity will also invite the PAG to 
provide an update at our annual MLS Executive Workshop March 1-2, 2012 and solicit additional 
feedback from MLS executives and leadership to contribute to the process. The more input, discussion, 
and iterations that happens before NAR’s May meetings the better the outcome will be and Clareity and 
REAL Trends are glad to contribute to the process and the important decisions that need to be made.   

Following are key survey results: 

¶ On the question of whether IDX listings should be displayed on specific social media sites 

(Facebook, Google+, and Twitter)  brokers were evenly divided, within the margin of error. Also, 

74% were in opposition to IDX listings being used on a more broadly defined set of websites, 

and there was no consensus on how one would easily draw the line between the enumerated 

social media sites and others.  

¶ If the policy is nonetheless expanded, compliance is clearly an issue: 

o 88% agree that, if listings are sent to third party websites, it must be a rule that the 

broker responsible for sending the listing to that site must be clearly identified so they 

can take responsibility for display policy non-compliance.  

o Over two-thirds of brokers indicated that if listings were sent to third party websites, it 

should be required to tell the MLS where the listings have been posted, so the MLS can 

manage compliance.  

¶ If the policy is expanded to include non-participant sites, 85% of respondents favored providing 

an opt-out for display on non-participant sites (or sites where the owner/operator is unclear). 

¶ 79% of brokers feel IDX policy needs to be updated – though most of that interest correlated 

with an interest to use IDX data on mobile “apps”, not for social media use. 77% are in favor of 

expanding IDX policy to permit display of IDX listings in “apps” on mobile devices. 
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The divide between brokers on the subject of using IDX listings on social media sites seems to fuel the 

argument to not allow for the expansion of IDX display to social media sites. However, Clareity 

believes there is still a need to update the policy to address other social media issues. For example, 

there may need to be a rule pertaining to social media functionality on traditional IDX websites, along 

the lines of the VOW rule pertaining to opting out of comments on listings. Additionally, the policy may 

also need to address how competitors’ listings, the details for which are located on traditional IDX or 

advertising sites, can be ‘teased’ and linked to from social media sites.  Where does one draw the line?  

1. Tweet: Go to my website to see new listings in the neighborhood [link] 
2. Tweet: There's a new listing (not mine) in the neighborhood [link] 
3. Tweet: Great new condo on the market - 1 Main St. Scottsdale (not my listing) - [link] 
4. Tweet: Great Condo - 1 Main St. Scottsdale – 2 beds 2 baths $432k (not my listing) - [link] 
5. Tweet: Foothills home SOLD IN  ONLY 5 DAYS! 4BR 4BA $750k (not my listing) – [link]  

Clareity is actually not against the integration of IDX on social media sites and has spent a lot of time 

evaluating how a policy might be balanced to address broker and MLS concerns – but since liability 

issues fall back on the listing broker,  industry leaders should listen carefully to brokers  and not pressure 

them (even if there is an opt-out) to advertise the listings in settings they are not comfortable with.  One 

should note that  among brokers in this study, social media IDX proponents were generally less 

passionate about their position ("I guess more exposure would be better") than opponents that 

expressed reasonable, serious concerns. Hopefully in the near future, through ongoing discussion of 

broker and MLS concerns, consensus can be reached, and brokers will drive expansion of the use of IDX 

listings on social media platforms. 

 

Following are the responses to the survey questions and our interpretation of the results. 

 
 

  



Broker Survey Results: Opinions on IDX and Social Media Rule Changes Page 3 

Copyright ©2012 Clareity Consulting. All rights reserved. 

Survey Result Details 

On the question of whether IDX listings should be displayed on specific social media sites (Facebook, 
Google+, and Twitter) , brokers were evenly divided, within the margin of error. What does this mean to 
Clareity?  If half the brokers are opposed to other brokers linking from social sites/tools to display their 
listings, how can any rules be established that won’t anger half the brokers?  This great divide could fuel 
the argument to not allow for the expansion of IDX to social media sites. 

Do you want other brokers to display your IDX listings and link back to their web 
site from social media sites such as Facebook, Google Plus, or Twitter? 

Total Responses - 697  98.73%  

Yes - 345    49.50%  

No - 352    50.50%  

 

The next question was a reflection of the policy draft, asking whether brokers are in favor of IDX listings 
being used on any website where they “controlled” the display. Obviously the term “control” wasn’t 
well defined either in the policy draft or in our question reflecting it. The given here is that any website 
could easily have social media features on it and thus fall under the definition of social media use. 74% 
are in opposition to this type of policy change. 

Do you want other brokers to be able to send to, and control the display of your 
IDX listings on, any third party website they choose? 

Total Responses - 702  99.43%  

Yes - 183    26.07%  

No - 519    73.93%  

 

This set up the question, “IF you want listings sent to some social media sites but not others or ‘any 
website’ with social media features, how should we limit this using policy language?” Clareity received a 
lot of good answers, many of them focusing on letting the broker opt where their listings are displayed. 
Here are the highlights, with the full answer set included as Appendix One: 

¶ No social media sites. Period. There is too much opportunity for less-than-ethical behavior and I 

don’t want my professionalism questioned if attached to someone else’s social media site.  

¶ Why don’t you just let the listing broker "opt in" for the sites that they will allow their listings to 

be shown on?  

¶ Social media should be separated from the standard IDX policy. The current policy works. These 

changes go beyond and should not conflict with participation in standard website IDX rules. Opt-

in/out of Social media should be separate from IDX.  



Broker Survey Results: Opinions on IDX and Social Media Rule Changes Page 4 

Copyright ©2012 Clareity Consulting. All rights reserved. 

¶ The local MLS should have a place for the listing agent to check if they want the listing to go to 

all other social media  

¶ The policy language should state that it is the broker’s discretion as to which website, if any, 

they choose to display the listing(s) on. Give the choice to the broker - do not take the choice 

away from them. Some brokers don’t get social media while others do. Consumers don’t care 

because they want their home SOLD. The more eyeballs the better.  

¶ Vermont Real Estate Commission requires the listing agent and the listing office to be shown in 

type no smaller than the wording of the advertisement. If this is required, then it should be 

okay. As long as there is the opportunity to opt out at a future date, then it should be all right.  

¶ Option on MLS input form.  

¶ No need to limit.  

¶ Although posting individual listings on various social media sites may be beneficial to Agents, an 

IDX feed raises several serious concerns: 1) Lack of control; 2) Loss of Data Integrity; 3) Varying 

Policies on different social media sites. For example, when you post content on Facebook, 

Facebook ‘owns’ that content. This is problematic on many levels…  

¶ Opt out policy  

¶ Not sure the correct language but it needs to be clear that the listings they send out are not 

THEIR listings - this is very confusing for consumers.  

¶ The listing is owned by the broker and the office must give permission to release the listings for 

others to use on IDX extraneous links.  

¶ ONLY THE AGENT/BROKER SHOULD BE ABLE TO DISPLAY THEIR OWN LISTINGS ON SOCIAL 

MEDIA WEBSITES LIKE LINKED IN, FACEBOOK OR TWITTER.  

¶ In order to protect the Seller and the listed property from public comments which have not 

been approved by the Seller, the Seller may opt out of display on any site allowing web user 

input.  

¶ I have no problem with Board members displaying my listings on their own sites (e.g: their own 

Facebook page; their own personal website, etc). I do not want them to be able to 

indiscriminately post my listings anywhere (e.g: CraigsList, which is not a personal webpage, but 

is an advertising medium).  

¶ I don’t think anything can be limited by "Policy." Crooks laugh at policy.  

¶ You guys figure that out or get the lawyers to figure it out. ό/ƭŀǊŜƛǘȅ ǎŀȅǎΥ ά¢Ƙŀƴƪǎ ς ǿŜΩǊŜ 

ǿƻǊƪƛƴƎ ƻƴ ƛǘΗέύ 
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88% agreed that, if listings are sent to third party websites, it must be a rule that the broker responsible 

for sending the listing to that site must be clearly identified so they can take responsibility for display 

policy non-compliance.  

IF listings are sent to third party websites, should it be a policy that the broker 
responsible for sending each listing to the third party site must be clearly 
identified so they can take responsibility regarding policy non-compliance? 

Total Responses - 680  96.32%  

Yes - 600    88.24%  

No - 80    11.76%  

 

Over two-thirds of brokers indicated that, if listings were sent to third party websites, it should be 
required to tell the MLS where the listings have been posted, so the MLS can manage compliance.  If IDX 
policy is expanded, which should not be assumed given broker opposition, it is clearly expected that 
MLSs would provide compliance. The cost of this expansion to IDX policy could be expensive for MLS 
operators, even if they use a  tool like Clareity Security’s SafeSyndication to increase  compliance 
efficiency. 

IF listings are sent to third party websites or social media sites, should it be 
required for brokers to inform the MLS of the locations they have posted listings, 
so that rule compliance can be reviewed? 

Total Responses - 684  96.88%  

Yes - 459    67.11%  

No - 225    32.89%  

 

Opting out of display on non-participant sites (or sites where the owner/operator is unclear) was very 
popular with 85% of respondents in favor. 

The current IDX policy allows brokers to opt out of IDX entirely or not at all. Should 
policy allow brokers could opt out of IDX listing display on websites or apps not 
owned by, or entirely branded to, a participant (i.e. social media sites)? 

Total Responses - 659  93.34%  

Yes - 560    84.98%  

No - 99    15.02%  
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Asking the question, “is there anything else you can tell us that would serve as a guide for changing IDX 
policy?” Clareity received a number of great answers, many of which relate to the difficulty of data 
integrity and other rule compliance as well as potential advertising and license violations. Here are the 
highlights, with the full answer set included as Appendix Two: 

¶ We do not agree with a policy of allowing other brokers to post our listings to third party 

websites or social media because it compromises the integrity of our data and causes problems 

with sellers. We prefer using a company such as List Hub to send our IDX data to third party 

websites so there is a single source of data and a reduced risk of error.  

¶ Taking IDX info and putting it on large 3rd party sites like FB, Twitter, Craigslist is defined as 

advertising and therefore outside the boundaries of IDX rules and in addition is against license 

law. Digitally advertising listings with neither consent nor credit to the listing broker/agent must 

be stopped.  

¶ The committee should consider the possible display of IDX information within the realm of 

"social media" VERY carefully. The most obvious displays (Twitter, Facebook, MySpace, and now 

Google Share) represent different mediums and interaction methodologies. General rules are 

not likely to be compatible or possible across all methods, hence each channel must be 

evaluated separately from the others.  

¶ In the event brokers/participants are allowed to provided IDX listings on social media sites or 

other sites owned by 3rd parties it will result in an exponential increase in enforcement. To 

ensure compliance there would have to be a huge increase in punishment for violations of the 

rules.  

¶ Compliance checking is the key, and the more places the listings go, the tougher to check. Any 

requirement to make the displaying broker identify themselves and the source would assist.  

¶ I think the more that information about listings gets broadcast the better it is for everybody. I 

believe in empowering consumers, not real estate agents.  

¶ Be flexible - this is uncharted territory, needs to be beta tested to evaluate scenarios before 

launching to entire base.  

¶ I think IDX should not include social media sites so that the broker can be assured that only their 

brokerage can be posting their listings to social media sites. I DO think the IDX policy should 

cover mobile applications. This is a separate issue; one is technology related, one is marketing 

related.  

¶ Brokers can do whatever they want with their listings, but not with another broker’s listing.    

¶ Only the listing Broker should have control over the listing. Others can display it, but only as the 

listing broker requires it to be displayed.  

¶ I am also a regulator and I see many holes in the policy where third parties and social media 

sites will lead the unsuspecting Broker or Agent into advertising violations and possible license 

law violations. NO policy should jeopardize a REALTORS license to do business and I think NAR 

loses site of that with this policy.  

¶ PLEASE WORK WITH NAR ON THIS AHEAD OF TIME — DON’T WAIT UNTIL THE NAR MEETINGS 

TO SHARE YOUR CONCERNS   (Clareity says: Thank you, we agree and will do so!) 
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77% of respondents are in favor of expanding IDX policy to permit display of IDX listings in “apps” on 

mobile devices. With the growth of mobile web access, Clareity is not quite sure why anyone would 

oppose their listings being shown on other brokers’ phones, tablets, or mobile apps, but some brokers 

clearly do not want this.  Clareity suspects that one reason may be a fear of the “unknown app” that 

somehow benefits competitors. 

 

Do you want other brokers to display your IDX listings to consumers using "apps" 
on iPhone, iPad, Android and other such devices? 

Total Responses - 697  98.73%  

Yes - 537    77.04%  

No - 160    22.96%  

 

79% of brokers feel IDX policy needs to be updated – though most of that interest seems to be 
correlated with an interest to use IDX data on mobile “apps”, not with social media usage of IDX listings. 

How interested are you in IDX policy changing? 

Total Responses - 689  97.59%  

Very interested - 242    35.12%  

Interested - 302    43.83%  

Not very interested - 110    15.97%  

Not at all interested - 35    5.08%  
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Appendix One: Limit to Some Social Media Sites 

IF you want listings sent to some social media sites but not others or "any website" with social media 

features, how should we limit this using policy language? 

¶ You can't  

¶ The listing broker should be able to determine the sites, social or otherwise, to which listings are 

sent. Only other brokers or agents in the same MLS system should be able to participate in 

showing another brokers’ IDX listings, unless the listing broker specifically provides a feed to the 

other party. That would place controls over the national sites. It would also prevent the state 

associations from providing data feeds to everyone in the world, of our listings.  

¶ I want my listings everywhere!  

¶ Social media should be separated from the standard IDX policy. The current policy works. These 

changes go beyond and should not conflict with participation in standard website IDX rules. Opt-

in/out of Social media should be separate from IDX  

¶ If site is owned or controlled by Broker - then OK to display IDX - if not they can only display 

their own listings  

¶ Specify social media sites that are acceptable to brokers.  

¶ No limits the more social media websites the better because it provides more exposure for our 

listings. Limit the websites and we limit the number of eyeballs.  

¶ Utilize an opt out policy  

¶ There has to be a control on their not taking sold, pending or expired listings from their site. It 

not easy for the "controlling" broker to have a say on another’s’ Facebook, etc.  

¶ Listings on Third Party sites should have the listing company identified on the listing. From there, 

the listing should be everywhere without restriction.  

¶ Broker may frame other brokers listings providing listing brokers name is clearly identified with 

each property. No alteration of the data will be permitted without broker’s express written 

consent.  

¶ IDX data should only be on websites and applications that are "owned" by brokers/agents who 

are members of the MLS.  

¶ All displays and controls of someone else’s listings should be with the consent of the listing 

agent  

¶ Regarding the question as to whether brokers should be able to control the display of our IDX 

listings - they should not have that ability - the MLS should control the format for the display so 

that the display is uniform regardless of what type of site the IDX listings appear on--this does 

not mean that there should not be a thumbnail of the listing and the ability to click to go to 

more information about the IDX listing - it is the display when one goes to the more information 

that should be uniform.  

¶ Yes  

¶ Trulia, Redfin and Zillow.  
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¶ We pay for the services, the services should be strictly limited and NOT to be sent to any third 

party !!!  

¶ I do not want it.  

¶ anything reasonable that the majority will find acceptable  

¶ You control the third party website choices.  

¶ It is an accommodation to allow RE Brokers to present other RE Broker listings on their OWN 

web pages, whether that web page is accessed through a computer, phone or other. It doesn’t 

give the right for those properties to be advertised by other RE Brokers or anyone else in any 

form.  

¶ Only websites which subscribe to our MLS should have access to any of our 

information.....period. The biggest abuser of this is Zillow, who refuses to subscribe to our MLS 

so they may repackage our listings and resell the privilege, to us, to have our names on them. 

Also since they do not subscribe, all there data is erroneous for their ‘Zestnates’ they list 

properties which have sold months prior as still active! Check it out.  

¶ I’m not sure  

¶ Not showing or allowing them to get leads, but allowing them to contact the listing agent or 

broker only.  

¶ no matter where listing data is shown - properly identifying the listing office and agent with 

contact information should be the minimum the consumer should readily see and understand 

who the real listing source is  

¶ Only websites that remove all MLS data including pictures at closing should get listings. 

Otherwise the privacy of buyers is violated. For security and privacy buyers don’t want virtual 

tours, floor plans, photos of the interior of the home they purchased accessible to the world 

wide web forever. Would you?  

¶ I believe the listings should be with MLS and a couple of specialized internet sites like we have 

now. Facebook and Twitter, etc. does not have any control over who sees the listings or what 

happens to the property and owner.  

¶ describe specifically the exact criteria  

¶ Listing broker and agent name to be displayed  

¶ Each listing must have a record attached specifying which sites are approved by each Broker / 

Real Estate agent. The agent can check or uncheck the respective site.  

¶ Why don’t you just let the listing broker "opt in" for the sites that they will allow their listings to 

be shown on?  

¶ Simple radio buttons in a form would suffice. Add this to the listing process as usual.  

¶ the local MLS should have a place for the listing agent to check if they want the listing to go to 

all other social media  

¶ The policy language should state that it is the broker’s discretion as to which website, if any, 

they choose to display the listing(s) on. Give the choice to the broker - do not take the choice 

away from them. Some brokers don’t get social media while others do. Consumers don’t care 

because they want their home SOLD. The more eyeballs the better.  

¶ opt in or out  
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¶ There should be not limits. Too many rules limit a business growing.  

¶ Vermont Real Estate Commission requires the listing agent and the listing office to be shown in 

type no smaller than the wording of the advertisement. If this is required, then it should be 

okay. As long as there is the opportunity to opt out at a future date, then it should be all right.  

¶ Option on MLS input form.  

¶ I am not in favor of this practice.  

¶ I want my listings seen by as many people and in as many ways as possible. The goal is to expose 

the listing to the greatest number of potential buyers as possible in the hopes that one of them 

wants to buy it. Share, share, share!  

¶ NAR should refrain from making any policy and instead let local boards make these decisions. FB 

already has its own policy for displaying listings. Any policy should allow agents the right to limit 

any data sent to third party sites by other agents.  

¶ If they display them they must list me as the listing agent  

¶ It seems to be an all or nothing venture. Very difficult to list what sites and then expect other 

agents to adhere.  

¶ I feel that IDX should not be allowed on these sites until the security gets better with social 

media sites. As it is now people hack into and solicit or scam using subscribers Facebook pages. 

IDX maybe another way for these people to do something illegal?  

¶ Listing agency information to be included and are representing the Seller. If the buyer wants 

representation from a Buyer’s agent, please contact us.  

¶ The more coverage we can get for our listings, the better.  

¶ Unknown--I do know that the more we "give away" our listings we lose control. For me MLS 

listings are all that is needed. I have yet to be convinced that worldwide exposure benefits the 

Seller or the broker. We must realize that referrals are the proven way to go!!!!  

¶ Not allow on realtor unapproved sites i.e. race, language, discriminating, offensive etc...same as 

if hud approved  

¶ Like now, as long as the "Listing Agent" and that "Listing Agents’ Company" is listed on that 

listing.  

¶ There should be a direct link back to the listing agent for the viewer to easily identify and click 

on.  

¶ Needs to be have the listing agent’s name and company displayed.  

¶ The brokerage has to have "control" over the display of the data and there has to be 

accountability on the frequency of the updates and the accuracy of the data. The third party 

sites (all sites) have to conform to the IDX rules.  

¶ Listings must be clearly identified by the listing agency logo/name. Not just the "RMLS" logo. The 

public does not understand it.  

¶ I don’t want anything to do with IDX. It is a form of greed by brokers in this very tight market. 

The "newbies" don’t want to actually WORK for their commissions.  

¶ Don’t limit. But don’t give other websites control of changing my entry data. Liability issue in my 

mind.  

¶ Any sharing of listings should say "courtesy of xyz realty" as they do in FL.  
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¶ No social media sites. Period. There is too much opportunity for less-than-ethical behavior and I 

don’t want my professionalism questioned if attached to someone else’s social media site.  

¶ All listing displayed on IDX should contain full listing agent information, which cannot be altered 

or left out.  

¶ I think it should be left up to the individual to promote their own campaigns....this will get real 

spammie and be a bad thing in my opinion.  

¶ not sure but sites must be professional and appropriate  

¶ They would need written approval by the listing broker for each listing they choose to advertise 

and the site on which they are intending to display it.  

¶ be able to select which social media sites  

¶ The listing agents and/or broker shall be the only authorizing party.  

¶ I think that as long as the consumer knows that the property is listed with our office then it 

should be advertised anywhere possible to give the customer the best chance at selling as 

quickly and for as much money as possible.  

¶ Possibly have opt in or opt out features for certain social media websites.  

¶ able to check what sites we do or do not want  

¶ No need to limit.  

¶ I believe we are going a little too far, my listing means my listing and not everyone represents 

MY listing the way I wish it to be represented.  

¶ Radial buttons to turn off which ones they don’t want to syndicate to.  

¶ opt in feature  

¶ Although posting individual listings on various social media sites may be beneficial to Agents, an 

IDX feed raises several serious concerns: 1) Lack of control; 2) Loss of Data Integrity; 3) Varying 

Policies on different social media sites. For example, when you post content on Facebook, 

Facebook ‘owns’ that content. This is problematic on many levels. Listing clients will not care 

why their listing information is inaccurate (i.e. a 3rd part website did not update content as it 

should), they will only care that is IS inaccurate. I don’t think it’s a good idea to jump on the 

social media bandwagon with an IDX feed at this juncture for the above stated reasons.  

¶ I think more info is needed in this area  

¶ Only allow to public sites that mass population can access without fee or sign up.  

¶ I would like IDX info sent to Realtor.com. I have a website there and would like to have different 

searches on it.  

¶ I think as long as the listings can’t be altered and the original listing broker gets recognition on 

the listing then I would be ok with getting the additional exposure.  

¶ Listing compliments of the actual listing broker  

¶ whole IDX thing is unfair to the listing agent that works so hard to get the business  

¶ Opt out policy  

¶ Not sure the correct language but it needs to be clear that the listings they send out are not 

THEIR listings - this is very confusing for consumers.  

¶ The listing is owned by the broker and the office must give permission to release the listings for 

others to use on IDX extraneous links.  



Broker Survey Results: Opinions on IDX and Social Media Rule Changes Page 12 

Copyright ©2012 Clareity Consulting. All rights reserved. 

¶ Not prepared for quick solutions.  

¶ be clear and spell it out  

¶ Do not display on any social media where the link does not come back to the broker site  

¶ specify the sites  

¶ I feel that there should be some relevance to the business if we are posting listings on it.. i. e. 

not interfere in a business site that is irrelevant out of respect for that site owner. We should 

not clog up others business sites with our postings if it will take away from the attention they 

built their site for.  

¶ ONLY THE AGENT/BROKER SHOULD BE ABLE TO DISPLAY THEIR OWN LISTINGS ON SOCIAL 

MEDIA WEBSITES LIKE LINKED IN, FACEBOOK OR TWITTER.  

¶ information must be accurate  

¶ I think you need to keep social media sites generalized as there are many and new ones that 

come on board on a consistent basis. So, either the broker allows it or they don’t. However, 

should the rules adhere to the listing agreement where it asks about VOWs and Blog Post 

comments, etc.?  

¶ It should be done only through the listing broker and based on the listing broker choosing which 

entities the broker would like to be involved with.  

¶ The Listing Agency must be identified on every listing that is on any website or other social 

media.  

¶ Use should only be to one other third party site, meaning MLS is first user, the agent or broker is 

second user and a third user should be either their web site or a link to a site that has a link on it 

with linking to Facebook etc. But no more links than that, how fast would the changes upload to 

MLS to 2nd site, to 3rd site. Otherwise it will get out of hand if it goes to 5 or 6 other parties up 

the chain and you lose control over how they use it. Which i see as an issue in the near future.  

¶ Selection done from MLS listing entry, Choices or all over the above. Some social media does not 

reflect well on society.  

¶ link back to me  

¶ I am not certain how to regulate morality and ethics but that is my only concern. I don’t want 

my listings on swingers.com (I made that up but you get the drift)  

¶ If social media is used to display current listings in the MLS it should be done in accordance with 

MLS policy and in a professional manner.  

¶ We don’t want our listings shared this way.  

¶ In the event that NAR decides to move down this path. Brokers need to have the ability to opt 

op of segments of display. Third party sites, social media sites, RSS feeds, etc.  

¶ There needs to be assurance that information is correct and updated dynamically, and never 

static.  

¶ Listing broker must be given the opportunity to approve or disapprove, in advance, any website 

to which his listings may be sent.  

¶ Specify which site you wish the listings to be sent.  

¶ If you want to upload to any site. It should be all sites.  

¶ The listing detail page link should link to the broker website  
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¶ You should only be able to send your own listings to "other" web sites. NOT an IDX feed.  

¶ The listing broker should always be credited with the listing.  

¶ This is a group discussion of the specific types of sites, not the specific sites  

¶ MLS listings should be available to all brokers using IDX, but they should not be allowed to alter 

information. They should NOT be allowed to post listings not their own to third party sites 

without permission of the listing agent/broker. (Stop the practice of listings sold 5 years ago 

posted for a third of their value by an agent who never had any transaction involving the 

property.)  

¶ Must contain my information as listing broker.  

¶ The suggestion of the "tier" structure is a good one. The "first tier" is any broker’s web site, and 

the definition of a "broker" could be defined as someone cooperating under MLS rules. Any 

other tier after that does not fall under our MLS rules thus would not be able to display the 

listing unless, 1) it is a post generated by a "broker" and it points back to either the listing 

broker’s site or a "broker’s" site (one who falls within MLS guidelines).  

¶ There should be ONLY PARTIAL listing information and credit given to the LISTING agent.  

¶ IDX listings should ONLY be posted on broker websites.  

¶ no delivery methods or very specific delivery methods  

¶ I have no idea...I am not a lawyer or with the DOJ.  

¶ All sites must be approved by NAR and its members  

¶ Have no idea  

¶ This is the key question. Defining what a social media site is vs. a blog vs. an IDX site vs. an email 

with links to IDX data is the issue that must be resolved  

¶ Brokers may opt in for display on specific social media sites or any website.  

¶ i don’t know  

¶ Listing Broker displays his/her own listings  

¶ Websites displaying listings gained from other’s work is not good when they are not licensed, 

and no one holds them accountable for accuracy, They could stick to selling ads to Realtors for 

opening their sites. Too many of these fringe sites are creating problems for us.  

¶ The more exposure the better.  

¶ any website  

¶ All listings posted on other third party sites should still maintain the same level of obligation as 

any IDX site.  

¶ Opt in/out and then choose which sites to allow.  

¶ Along the lines of Point2 handshake.  

¶ Provided with written BROKER consent to display on this site.  

¶ No social media website.  

¶ Listing Broker check box on allowable listing services.  

¶ Require other broker to get permission from the listing broker first. Any listings on other 

websites need to be directly linked to the MLS so that they are automatically updated and not 

left unmaintained.  
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¶ After years of IDX usage, the customers are confused as to what listing belongs to whom. I 

believe that IDX should be limited to a broker’s website only. The other 3rd party websites are 

typically syndicated to by MLS’s and should only contain the brokers listings.  

¶ The broker at their discretion will have the right to decide which social media vehicles are most 

appropriate for the marketing of the listings they have taken.  

¶ My major concern would not be social media sites; it is unscrupulous agents changing pricing 

and terms to bait their hooks.  

¶ Apps are different than the social networking sites. I do believe you should ask permission of the 

listing broker to display their listings on places such as Facebook, Google Plus or Twitter as they 

are more "personal promotion" rather than listing marketing. The listing broker then loses 

control of what the other broker is putting on their "space". It could also lead to some issues 

with fiduciary responsibility to the seller. Apps and websites are typically standard information, 

but adding that social network piece definitely opens a can of worms and it becomes a 

subjective posting and the listing broker cannot control what others "say" about their listings.  

¶ I think brokers should control what is posted to social media sites about their listings.  

¶ This listing is for use in conjunction to listing office policies. Contact listing office for permission 

to display this website on any social media.  

¶ Others should not send my IDX listings to third party sites ever.  

¶ I think you either allow it or you do not, i do not think it will be realistic to allow some sites and 

not others, i personally think you should have to opt out.  

¶ The owner of the IDX website may not be the one sharing the IDX info on social media. Any user 

of the website can share a link to an IDX page on Facebook or Twitter. How can you stop that?  

¶ Release no data to 3rd party websites, only websites controlled by participants.  

¶ You guys figure that out or get the lawyers to figure it out.  

¶ Just ensure the originating broker is identified and allow for the uncontrollable nuances of each 

site.  

¶ Listings should not be on sites that are monetized or have FSBOS.  

¶ I think we should have whomever they have display the listings sign the agreement with the 

association or MLS provider that assures them that the listings will be protected and not given 

out to any other party without permission. I don’t care how many places we put our listings 

because it is more exposure for my clients, but I don’t want that website to have the ability to 

sell or distribute our listings to places we have no knowledge of. I don’t like calls coming in from 

people saying they saw my listing on this web site or that web site without knowing it was there 

so we can be prepared as well as keep our clients informed as to where their property is being 

displayed.  

¶ Must refer to listing broker with clearly identifiable text  

¶ I’m fine with setting up an IDX feed to allow some 3rd party vendor to pull out only the 

Broker/company listings to display on any social media sites. I believe it should be limited to 

their brokerage listings rather than our listings though.  

¶ Only I should be able to send them. It should be my decision which sites my listings appear on.  

¶ Need time to think about this.  
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¶ Listings from other brokers should only appear on those brokers main websites.  

¶ Policy Language should start and end with a way to enforce it. Generally speaking, Social Media 

is not the place for IDX. IDX should be limited to any site displaying all listings in the same 

manner with no competitive advantage other than displaying of the listings. In my opinion this 

can only be done through MLS and should be an MLS consumer access site that can be linked or 

framed in any Realtors site. I would favor a National database fed by all MLS’s providing the 

consumer access. I do not favor what we have done with IDX by putting listings anywhere and 

everywhere. One place free of advertising where all the listings are - too simple.  

¶ Only a broker’s "own" listings should be available for their or their agents’ social media sites.  

¶ In order to protect the Seller and the listed property from public comments which have not 

been approved by the Seller, the Seller may opt out of display on any site allowing web user 

input.  

¶ good question, not sure  

¶ We need a definition of "Social Media Site" vs. "any website" as any website could be 

considered a form of social media. The clarification should be based on the site’s intended 

purpose, i.e. a social media site is built to maintain connections/relationships between people 

that are connected via its network. Any other website could entail a site that is simply utilizing 

the feeds to create content to drive traffic for ad revenue or the ability to capture leads and sell 

them back to a brokerage.  

¶ We have to limit the ability to just send them to a site and that site resends them where we lose 

control, they would have to be cut off from the program if a violation occurs.  

¶ each site must have a stated purpose for what it does and how it does it, and then the Broker of 

record can make an informed decision  

¶ Let the Brokers decide  

¶ Needs to display listing office name Boldly  

¶ Question #1: The display of IDX should only occur within the Broker’s Website.  

¶ Social media is where a Broker should market their own listings, not the listings of other Brokers. 

The link to the Broker’s Website or Agents’ Website is where the marketing of other Broker’s 

listings should occur and not on Social Media.  

¶ my listings belong to me.  

¶ should be reviewable only, not able to make changes from what the listing Broker put in nor 

allow comments of any sort  

¶ Do NOT want others to be able to control content or display of my listings. This can’t really be 

being considered is it?  

¶ I have no problem with Board members displaying my listings on their own sites (e.g: their own 

Facebook page; their own personal website, etc). I do not want them to be able to 

indiscriminately post my listings anywhere (e.g: CraigsList, which is not a personal webpage, but 

is an advertising medium).  

¶ the listing agent and company with a link should be included on all listings displayed.  

¶ not certain of that one  
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¶ I do not think other brokers should be able to do anything other than provide IDX on their 

websites or blogs to consumers. They should not be sending listings that are not theirs to 3rd 

party sites because of lack of control. Only the listing agent should have authorization to put 

their listings on 3rd party sites or social media sites.  

¶ Listings should be able to be displayed on social sites but should always be courtecy of the listing 

agent or company.  

¶ I don’t think anything can be limited by "Policy." Crooks laugh at policy.  

¶ Don’t know.  

¶ Only websites where the fact that the other broker is noted as not the listing broker.  

¶ Should NOT send listings to 3rd party services. This is taking the value of realtors away. This is a 

terrible idea. If we allow listings to be posted everywhere by anyone, we might as well go 

without the MLS.  

¶ State the name and telephone number of the brokerage that holds the listing, with a caveat that 

all of the Brokers participate in sharing listings via the MLS, and to contact their referring Broker 

for further information  

¶ Please contact the Listing Broker for the most current information on this property.  

¶ written permission for use on other or any website other than "other brokers own". Always 

acknowledge listing broker with phone number and link to listing broker website  

¶ Policy should include a list of approved third party sites, or apps for third party sites, without 

any language such as "any website." An interesting recent VT court case, Sullivan v. Stear, offers 

some implications of possible slander issues. Listing agent is vicariously responsible for all 

information published regarding the property and should have ultimate decision on where it can 

and cannot be used. Social media sites where other can comment on properties is a not a good 

idea.  

¶ Policy should include a list of approved third party sites, or apps for third party sites, without 

any language such as "any website." An interesting recent VT court case, Sullivan v. Stear, offers 

some implications of possible slander issues. Listing agent is vicariously responsible for all 

information published regarding the property and should have ultimate decision on where it can 

and cannot be used. Social media sites where other can comment on properties is a not a good 

idea.  

¶ While the listing information may be shared, the information may not be changed from what is 

submitted to MLS. This could cause erroneous listing data to be shared and that would be 

unacceptable to any seller.  

¶ opt out feature  

¶ The listing agent / broker should have the exclusive right to post to social media. Allowing others 

to post may involve sites that may be of questionable service and one that he listing broker or 

his/her client agree with. 
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Appendix Two: Guide for Changing IDX Policy 

Is there anything else you can tell us that would serve as a guide for changing IDX policy? 

¶ While it is nice to ask brokers what they want, the main consideration should be what will best 

serve sellers. Sometimes brokers are so caught up with capturing leads for "their" listings (to 

which agents often don’t bother to respond in a timely fashion) that they forget they are there 

to serve their clients.  

¶ There are always others looking to bend the rules outside of brokerage and to consider all 

before a policy is put in place and then panic starts....i.e. Franchise IDX  

¶ No Broker should send any IDX listings to a 3rd party - only their own. If they control or own the 

site then yes. The opt-out is impossible to police.  

¶ Brokers may do what they choose with their listings - they may only display other broker listings 

on their IDX compliant website.  

¶ I would never consent to allowing any other broker display or syndicate our company listings.  

¶ Brokers should be able to decide which sites they want their listing on.  

¶ The cat is out of the bag. If we start limiting the information then Google/Microsoft will crush 

Realtor.com when they start their own portals.  

¶ Until the electronic media can be fully controlled, it’s probably not possible to avoid a lawsuit 

involving possible misinformation.  

¶ As our duty to the seller, we as Listing Realtors should applaud the efforts of getting the listing 

information out and be labeled as the listing company. This will benefit the buyers’ Realtors 

along the way. It doesn’t have to be prominent, but the listing brokerage should always be 

identified.  

¶ All Brokers should be allowed to opt out of IDX if they wish to. All Brokers should be allowed to 

post to any web site they choose and if the listing is posted by the Broker it should not be 

allowed to be posted by another party to the same web sites.  

¶ IDX helps all brokers and all agents. Some brokers want to stay in the age that Brokers 

controlled all data. That day has passed. Often they want this level of control to be able to more 

easily "double dip" by having both sides of the transaction. If Realtors do not allow the 

information to appear on all types of sites, non-Realtors such as Zillow will provide the 

information and charge Realtors for the leads the listing information generates.  

¶ I have had buyers think that the 3rd party listing was that brokers listing and not mine which is 

kind of cheesy and a little unethical.  

¶ Strongly AGAIN the listing information to send to any Third party website!!!  

¶ None of this replaces experience and professionalism. Why try to defraud the public by making 

them think a broker has many more listings than what they do. Agents need to learn how to do 

their job instead of how to make themselves look important!  

¶ The more place the property is showing, the more likely we are to find buyers.  
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¶ Many Sellers in the higher end homes $2.5M+ opt out of MLS as they do not want to be exposed 

to the general public. They have concerns with security, etc.  

¶ IDX should be ‘basic’ free to participating RE Brokers and should only be allowed for their own 

websites (no third party web pages). It is too difficult to control and it is proprietary information. 

We have allowed the data to become too loose and unprotected allowing the unscrupulous to 

misuse it. You must have a license to utilize this data.  

¶ Everyone who sells aps or have web sites that use our hard work to show our leads make, 

maybe, more money than us. So they should pay a fraction of a penny per property seen in their 

aps or media sites. Then our Association could make some money to reduce fees and then 

some...  

¶ If real estate can be found on 3rd party social sites will realtors be needed?  

¶ I’m not very interested in integrating social media sites into my personal planning. However, if 

the world is doing it, I have to join in, but would like control of what my listings look like. If other 

brokers utilize my listings to bring clients to my listings so they can themselves sell those listing, 

more power to them.  

¶ We need to deal with the issue as social media is not going away. Good answers and ways of 

enforcing rules will be tough to find.  

¶ I think the basic advertising position should always be applied, I cannot advertise someone else’s 

listing without permission and or without the source of the listing must be clearly identified and 

recognizable by the public  

¶ Concern is when brokers post on third party sites and do not update price and terms - there are 

multiple prices, comments, etc. being displayed on the web.  

¶ There needs to be more open discussion of this issue. What are the advantages and 

disadvantages? This issue has been dominated by a small group of powerful brokers.  

¶ There needs to be no advantage to a large franchise vs. a small independent. Example, if you 

display other listings on your website or syndicate the listings of others then you must syndicate 

your own.  

¶ I am happy to have my listing widely circulated, to bring in the maximum amount of buyer 

interest.  

¶ I should be in control of my listings along with the MLS but other brokers should not have that 

control.  

¶ I think the IDX policy should be liberalized to the benefit of all Real Estate Brokers. So far only 

big brokerages or deep pockets internet companies benefit the IDX, this must change.  

¶ I am opposed to any MLS listings being disseminated to any party that is not a licensed Realtor.  

¶ For clarification, listing brokers’ information & contacts should be included whenever their 

listings are sent to other brokers’ sites, third party websites and/or social media sites.  

¶ First of all - my listing should not be able to be edited by another broker. Whatsoever. So, the 

"non-compliance" part of this is actually rather moot.  

¶ "IF listings are sent to third party websites or social media sites, should it be required for brokers 

to inform the MLS of the locations they have posted listings, so that rule compliance can be 

reviewed?”  
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¶ Again, you should present me, the listing broker with a list of the possible ways my listing may 

be displayed.  

¶ What about QR codes?  

¶ The internet and social media are here to stay (including RSS). We need to us it to our advantage 

and to the advantage of the consumer (which is who we are marketing to in order to sell the 

home we have listed).  

¶ I would like to be able to put an IDX search link on my social media. I agree with that; however, I 

think in all displays of listings the owner of the listing should be displayed at the bottom of the 

listing even if it does link back to their website. It’s no different than having IDX on your website, 

you will just be able to put the same link you already have in other areas of the internet. Let’s 

keep up with the rest of the country please using technology. We have always been cutting 

edge, let’s keep the edge, thanks!  

¶ These listings should be open for all parties to review. It only helps the business and the sales 

people along with the sellers to get the information into the hands of a buyer.  

¶ I feel strongly that the broker should have the option to choose which third party sites display 

listings. I also feel that the IDX policy needs to consider strongly the privacy policies of these 

third party sites. Many explicitly state that they can distribute data displayed on their sites to 

other sites and in my opinion that can result in inaccuracy which inevitably the Broker can be 

liable for.  

¶ I don’t know if it can be managed or not, but if an agent has a website or social media site that I 

feel is offensive or out of line, I should be able to enter that agent’s ID number to exempt them 

from access to my listings.  

¶ I’m a little confused as to how any IDX policy can effectively be enforced. Right now you can go 

on some third party websites and have listings displayed that are totally incorrect. The 

properties might be off the market or they might be listed by a different agency now at a 

different price. (7th property listed here - - > http://www.homefinder.com/VT/Brandon/ as an 

example) This property is listed with another agency at a lower price (13th property listed here - 

- > http://www.homefinder.com/VT/Brandon/?page=2). HomeFinder.com at least 

acknowledges who the listing agency actually is. Zillow.com does not. I don’t know how you 

dictate policy to a third party. Good luck.  

¶ If an agency does not belong to MLS I do not want my listing displayed on their website or have 

that agency use my listings in any way.  

¶ I think the more that information about listings gets broadcast the better it is for everybody. I 

believe in empowering consumers, not real estate agents.  

¶ I believe the industry is going out of Realtor control with regard to the use of certain areas of 

social media in displaying information not generated by the listing Realtor or their company. I 

am not in favor of the future proposals.  

¶ I have seen instances where real estate agents advertise on sites such as Craigslist.com with 

things such as "See the newest foreclosure listings in (such and such) area" with a link to a 

predetermined search on their own website, but with no broker information on the 

Craigslist.com page and also no information on the landing page other than their own. This 
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creates a false sense of the identity of the listing agency/agent as none of the properties listed 

were actually listed by the company advertising on Craigslist.com.  

¶ Google +, FB, et al are frequently changing their privacy policies, and NAR may find that agents 

have lost control of their own listing data, if placed on a site which subsequently changes it 

policies to allows scraping. NAR needs to consider scams occurring on craigslist and how social 

media may increase liability for agents and property owners. NAR has made some rash and poor 

choices regarding listing data in the past and I’m worried that it will make decisions that will 

quickly become outdated by changes in social media policies from the likes of FB and Google.  

¶ I think it is ok if Brokers want to send people to their own web-sites through these sites, then 

they can attain listings there.  

¶ Preceding questions only point out the IMPOSSIBILITY of proper monitor and control. My 

recommendation stands--only put listings on MLS--no one else.  

¶ no self-branding of other agents/brokers listings, require acknowledgement of other agents 

involved  

¶ The committee should consider the possible display of IDX information within the realm of 

"social media" VERY carefully. The most obvious displays (Twitter, Facebook, MySpace, and now 

Google Share) represent different mediums and interaction methodologies. General rules are 

not likely to be compatible or possible across all methods, hence each channel must be 

evaluated separately from the others.  

¶ Prefer it the way it is now: Opt in or Opt out of IDX  

¶ Consumers believe the site they are viewing a property on is the listing agent. The policy needs 

to change... there needs to be a direct link to the listing agent and it needs to prominently 

appear at the top of the listing below the price or some other data field of importance and at 

the same font.  

¶ I agree with any change that exposes the listing to be viewed by everyone in national and 

international level. The listing broker must be displayed.  

¶ I don’t believe that an IDX feed should be allowed on social media web sites. I think that buyers 

should have to come to real estate web sites for information. It takes away the value of the 

Realtor if you can get the information on any street corner.  

¶ Should be all in or out.  

¶ Other policies should be interwoven. For example, if a listing opts out of AVM, then sites that a 

broker sends IDX data to should not be allowed to frame AVM data around another broker’s 

listing who specifically opted out of AVM.  

¶ I have issues now that agents put MLS/IDX info on their websites using the RMLS logo and do 

not identify the listing agency until ‘after’ a consumer ‘signs in’ to their website.  

¶ We should know, and have control over what 3rd party sites we allow our listings to go to, and 

be able to opt out on a site by site basis.  

¶ I don’t have good enough knowledge to know if I’m making smart decisions 4-7.  

¶ I think a change in policy is necessary. There are some third party websites that do not regularly 

update their feeds and keeps listings on days, even weeks after a listing has expired from the 

MLS.  
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¶ Listing broker should have control of where third party puts their listings, so seller is aware that 

it will show up on that site.  

¶ On the non-compliance question, the other Broker should not be able to alter the details of my 

listing...then there should be no problem with non-compliance  

¶ It would be nice to opt out of social media and continue with other IDX uses  

¶ IDX is a great thing to use for websites controlled by agents and agencies, but where is the 

benefit to those that have spent time building their own online presence?  

¶ I do believe that idx needs to be expanded, as there are many other websites that real estate 

investors have access to that seem to do a lot more than MLS and IDX does for Realtors which 

seems ridiculous. We should have the best technology=- we certainly pay for it  

¶ Idx should be allowed on all types of sites. By using idx the public, agents and brokers are sure 

the information/status is accurate. Listing info submitted other ways is often outdated. We 

should do all we can to ensure the public has information about all properties that are currently 

for sale or rent by Realtor and that that information is current.  

¶ You should be able to choose whether you want your own listings to be displayed by you and no 

one else - except those who have your written permission for each particular listing. I personally 

don’t like the idea. I like my listings displayed by professional sites with professional guidelines. 

You can’t police all the brokers and agents on all social media sites. What if the seller does not 

want their product on social media sites? Often it can leave the product open to discussion and 

review and sometimes unwanted criticism by the public - with terms like "like".(i.e. Facebook) I 

do think it takes the professionalism out of our field and we start to compete with products 

advertised by individuals fsbos.  

¶ My IDX should be able to pick up any listing that appears in ‘my’ MLS system ... not just ‘my’ 

local board members. I am in an area of multiple MLS Boards which auto populate in each 

other’s MLS Board.  

¶ Third parties should have no authorization to change any part of the listing and it should remain 

intact.  

¶ In general I support the easiest access to my listings (and all listings) that can be arranged so 

that the public and other Realtors can help my sellers sell their property faster.  

¶ If brokers had more IDX vendors to select from than those currently available, including the 

capability of using local vendors, I believe it would be easier to police because local boards could 

police local vendors.  

¶ Listings must have Listing Brokers/Brokerage ref and allowed maximum exposure.  

¶ I always thought IDX was to benefit us the member, if sent to all this social media then won’t 

non-members, who don’t take oaths, don’t have to pass a code of ethics then take our listings to 

advertise the way they see fit?  

¶ I’m not sure you can hold Agents responsible for third-party website accuracy since those sites 

do not seem to do a very good job of maintaining current & accurate information and make it 

difficult for Agents to edit the listings. Even if Agents can edit data, having to check and double 

check data on all possible 3rd party sites is time/cost prohibitive for most Agents. Maybe IDX 
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feed should go only to those sites who have proven their ability to feed and maintain current & 

accurate listing data.  

¶ IDX info is given with the intent of searchability on member-owned intellectual property (web 

sites, etc.), not with the intent of free advertising without credit to the listing broker/listing 

agent.  

¶ Taking IDX info and putting it on large 3rd party sites like FB, Twitter, Craigslist is defined as 

advertising and therefore outside the boundaries of IDX rules and in addition is against license 

law. Digitally advertising listings with neither consent nor credit to the listing broker/agent must 

be stopped.  

¶ I am extremely against allowing the IDX to feed to 3rd party web sites. Authorizing the IDX 

display further comprises the integrity of the data. We already regularly have to address 

concerns of our listings being “scraped” from one site & posted to another (ex. Craigslist). It is 

critical that we have control over our data.  

¶ I am fine with another broker using my listings on his or any other site, as long as they don’t 

change any of the content and as long as they give recognition that the listing is not one of their 

own and it is compliments of another broker.  

¶ As leaders in the real estate industry we need to protect and control the integrity of the 

information being distributed. With all of the misinformation and fraudulent use of property 

data that has occurred it is critical that we move correctly on this issue. Opening the door up for 

anyone to post listing information to social media sites is irresponsible without considering the 

implications to listing brokers and sellers. I strongly oppose these steps at this time.  

¶ I am not interested in having my listings out there on Facebook which would allow others to 

post opinions/rumors. In my experience, 9 times out of 10 these opinions/rumors are not 

accurate.  

¶ IDX listings should not show the listing agent name, only the Brokerage. It is too easy for a client 

to go looking for an agent which defeats the purpose of IDX. They are less likely to do so with 

just the brokerage. The other MLS around us only display the Brokerage. RMLS should be that 

way too. In my opinion, the listing agent name is "branding." Also, the agent does not own the 

listing, the broker/brokerage does.  

¶ I would like to see clearer printed rules on what is "branding" and where it is prohibited. For 

example, that a listing agent can’t modify his listings on a company site where his contact 

information will show on other agents websites within the company. MLS rules on branding can 

be vague, but IDX are even vaguer.  

¶ Be flexible - this is uncharted territory, needs to be beta tested to evaluate scenarios before 

launching to entire base.  

¶ We should be very cautious how we proceed and really think things thru!  

¶ Proliferation of broker data to vast numbers of internet sites is a long term mistake. Take a 

lesson from the music industry.  

¶ I think that all companies, large or small, should have the same rules.  
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¶ I feel that allowing IDX feed to all social media site will reduce the quality/accuracy of listing 

data (no updating) and mis-represent our listings. I feel it will DILUTE the effectiveness of MLS 

date!!   

¶ A national standardized minimal set of data which is to be displayed on third party sites. (Photo 

Price, Bedrooms Listing Agent, etc.) More detail can be obtained by going to 1st tier websites.  

¶ The listing firm should still be acknowledged on all IDX listings as it is now.  

¶ As a follow up from Question 3: As long as they adhere to display guidelines and include the 

broker/company name such as Offered by or Listing Courtesy of: and make sure they have the 

tools in place to update the data on a regular basis (at least every week).  

¶ Any listings displayed through IDX should clearly identify the listing broker in bold letters and as 

a primary highlight. advertising or interference which would distract from the broker’s identity 

associated with such listings should not be allowed on any such sites and should be made a 

condition for any IDX display. the practice of having agents and brokerages buy ads or banners 

surrounding a given broker’s IDX listing is totally unacceptable. if company A displays company 

B’s listings through IDX, company B should be prominently identified as the company which 

owns and controls the listing.  

¶ 3rd question from this point up. It would depend on how the information is used, I currently use 

my listings on my personal web site to show people what homes are priced at and where they 

can get a general idea of pricing. So if compliance checks 3rd party site and see that a listing is 

showing active but has in fact gone contingent in MLS, the photos and info may only be for 

general purposes not for actual sales so that would need to be looked into so that agents would 

not be fined for something that compliance thought was incorrect  

¶ If idx listings are submitted or displayed at third party websites the display should contain info 

any forward links to that agent’s website or any other 3rd party websites. The reason for idx is 

to promote listings and not agents. to contact that agent but not provide  

¶ Our Franchise has two websites. One is a framed and the other is unframed that is provided for 

all the agents. The unframed site currently has an additional charge of $100 to enable IDX feed. 

We do not feel this is a fair amount. Either none at all or a more reasonable price.  

¶ In the event brokers/participants are allowed to provided IDX listings on social media sites or 

other sites owned by 3rd parties it will result in an exponential increase in enforcement. To 

ensure compliance there would have to be a huge increase in punishment for violations of the 

rules.  

¶ As for RSS feeds how will anyone be able to enforce the rules on this data. If a third party 

subscribes to the RSS feed, what prevents them from further syndicating the information and 

even possibly changing/manipulating the data. As a listing broker we responsible for the data 

and will be liable for the display of all data. How will we be able to protect this information?  

¶ I am interested in my sellers selling or renting their property. The more exposure possible...the 

better.  

¶ I would want to follow our company policy.  

¶ It would seem things are working well as they are. Do we really need additional regulation and 

don’t we have more pertinent issues at hand?  
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¶ We should have provisions to allow an IDX feed to a third party web site provider but absolutely 

no third party general public display of that data. As we do with IDC Global and other companies 

do with their web companies.  

¶ Maybe the MLS should approve outside 3rd party sites.  

¶ PLEASE WORK WITH NAR ON THIS AHEAD OF TIME--DON"T WAIT UNTIL THE NAR MEETINGS TO 

SHARE YOUR CONCERNS  

¶ If information about my production is posted by anyone other than me and my broker, I want 

that party held responsible for the accuracy of those numbers in a court of law. Posting 

inaccurate information should be considered slander. I don’t believe personal data should be 

posted at all but if it is, hold the poster responsible for accuracy to prevent another Redfin 

debacle.  

¶ It is already out there we are working for the seller if it get the property sold what else should 

this be about?  

¶ Compliance checking is the key, and the more places the listings go, the tougher to check. Any 

requirement to make the displaying broker identify themselves and the source would assist.  

¶ I think the main goal of everyone is to control the data so it does not get into the hands of 3rd 

party sites (like Zillow, Trulia, etc.) who do not fall under our MLS rules and who create models 

of business that feed off of our data or pit REALTOR against REALTOR for revenue.  

¶ Listing brokers must be able to direct whether listings go anywhere other than to other brokers’ 

websites.  

¶ If companies are allowed to send IDX listings to apps or other websites, the name of the listing 

agent and listing company continue to be required on all listings.  

¶ IDX should be limited to participant sites, association sites or other sites owned or controlled by 

licensed agents and not be available to sites that are not affiliated.  

¶ This releasing the horses from the stable would cost the MLS’s a lot of money to police which 

would in turn mean a huge increase in our MLS dues to hire additional staff to police this 

delivery situation. I say keep it at IDX and no SHARING buttons on IDX or third party sites unless 

it is Broker specific.  

¶ No  

¶ IDX has created more problems for small non-franchise brokerage.  

¶ All brokers should be able to opt in or out of any site they want much the way List Hub operates. 

All franchises should be able to display all listings as long as brokers make the decision on which 

websites their listings appear.  

¶ I believe that when we are the listing broker, any resource used disseminate information to sell 

that property is worthwhile. I would hope we would be more interested getting the property 

sold for our client.  

¶ As a listing agent, my seller wants their property seen in as many places as possible and really 

doesn’t care who is advertising. As a listing agent I don’t care who gets the leads as long as my 

clients property is sold.  
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¶ Listing Brokers name must be displayed in a readily visible location when displayed by a Broker 

whom is not the listing broker. Hiding Listing Brokers identity behind screens, at bottom of 

pages, etc., is no more than concealing the truth from the viewer, i.e. the public.  

¶ Our listings should not be passed around to every tom Dick and harry for their use.  

¶ anything that gets our listing to market  

¶ The public wants info and we should give them that info. We’re fighting the tide of progress by 

limiting info. Our job as brokers is to interpret the info to best serve the client’s needs.  

¶ The listing agency and agent should be clearly identified on each listing in a font no smaller than 

that of the agent/agency displaying the listing.  

¶ I don’t think a broker should be advertising another brokers listing anywhere without 

permission. Listings should always be linked to the Listing broker only.  

¶ If there is a violation and the broker cannot correct it due to the third party site policies, then 

the broker should request to have it removed from that site. Continued violation, IF THE 

BROKER FAILED to reasonably have it removed, should result in termination of IDX access.  

¶ The listing agent/firm/contact info for them is not obviously show on my IDX sites. It should 

stand out more so it’s obvious these listings belong to another firm.  

¶ Require BROKERS to be aware. The listings are the responsibility of the broker and in Florida 

"owned" by the broker, thus the broker needs to take responsibility for where these are 

appearing.  

¶ Nothing should be displayed on any media that take the control of the information away from 

the listing broker.  

¶ IDX should be limited to websites that are under a broker’s control and should not be utilized at 

other sites that a broker has no control over.  

¶ We do not agree with a policy of allowing other brokers to post our listings to third party 

websites or social media because it compromises the integrity of our data and causes problems 

with sellers. We prefer using a company such as List Hub to send our IDX data to third party 

websites so there is a single source of data and a reduced risk of error.  

¶ I do think the policy should allow brokers to opt out of IDX listing display on websites or apps 

not owned by/branded to the participant.  

¶ On the question about informing the MLS to manage rule compliance - It is ridiculous. What MLS 

has the resources to even police such a practice? It would be creating a rule that would be next 

to impossible to enforce.  

¶ The Listing Agent & Firm should be prominently placed on all property listings on third party 

sites. A non-listing Broker choosing to market such listings should be required to list that they 

will act as a Buyer’s Agent. That is their only option as they are not privy to the agreement which 

may not agree to Seller sub-agency.  

¶ I would love to hear a debate on each question with pros and cons on each side. I do not feel I 

have sufficient information to make a knowledgeable decision.  

¶ I think IDX should not include social media sites so that the broker can be assured that only their 

brokerage can be posting their listings to social media sites. I DO think the IDX policy should 
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cover mobile applications. This is a separate issue; one is technology related, one is marketing 

related.  

¶ Leave our listings alone. If you don’t you will have an uprising and there are many of us that will 

leave this association. I am sick of third party websites and their frequent mistakes. Our MLS 

dues are for our MLS usage and those that do not pay for the privilege and belong to our MLS 

have no business using the information.  

¶ While the VOW Comments/Reviews field Y/N in MRED MLS prevents consumer comments (a 

good thing to control) and the policy in section 37.8 is referring to a ”participant’s professional 

judgment” – this part actually allows for redfin.com professionals to comment on listings, in 

effect superseding the VOW Comments/Reviews field which applies to everyone else (registered 

consumers/public).  

¶ I have no idea what problem they are trying to solve here, but it sounds like a bad idea. This is 

what RSS is used for, and we get to control where that goes.  

¶ As long as the listing information is kept current, the more exposure the better.  

¶ Are you asking if other brokers can market my listings, I would say no.  As a listing agent, i have 

no problem with automated dissemination to websites, but i would like to know what they are, 

and i do not want other brokers marketing my listings and me being responsible for what they 

say about my homes that may not even have seen.  

¶ The various MLS systems should not be allowed to charge for multiple placements of IDX. As an 

example, the NJMLS charges me $49 per month for every website on which I use their IDX data. 

This is basically taking advantage of a captive audience.  

¶ Brokers can do whatever they want with their listings, but not with another broker’s listing.    

¶ Realtor data should be displayed only on Realtor websites. If it is not available to 3rd party sites, 

they will go away & only Realtor sites will survive.  

¶ These sites are a natural extension of IDX websites and should be treated in a similar manner. 

Our role as marketers is to expose our client’s listings in all the places possible. There is no 

reason we cannot have the normal MLS compliance characteristics with allowance for the 

nuances of these new venues.  

¶ IDX started out as a wonderful tool that is now being turned against the broker. Originally 

realtor friendly sites are now making money on our free feeds and selling spots t FOR SALE BY 

OWNERS. We need to take back control of our listings!!!  

¶ The last question is yes they should be informed of where the listings are being placed and we 

should at least have a one line disclaimer saying it is offered by the listing company like we do 

now on all IDX listings.  

¶ Brokers need to take back control and or be paid fairly for their content.  

¶ I’m confused as to why we would not allow franchisor’s an IDX feed, but would provide the 

information to non-Realtor competitors like Trulia and Zillow. This creates an additional, burden 

on the brokers for getting the information to those websites to properly market our listings.  

¶ I am also a regulator and I see many holes in the policy where third parties and social media 

sites will lead the unsuspecting Broker or Agent into advertising violations and possible license 
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law violations. NO policy should jeopardize a REALTORS license to do business and I think NAR 

loses site of that with this policy.  

¶ Perhaps an even larger issue is the advertisement of not-owned listings to get better positioned 

search results. Aggregators and others are scrapping info from a listing, creating a landing page 

to drive traffic to their site.  

¶ I would think that scrapping info from a listing is a form of plagiarizing.  

¶ We should be able to "opt out" for particular website, not an all or nothing option.  

¶ After reading the policy, it seems real estate franchise sites must be considered a third party 

website, but it wasn’t clear.  

¶ I want my listings on my social media of choice but I do not necessarily want my listings on 

competitors’ social media sites. Social Media is quite different from a company web site or 

mobile device app. I am not comfortable allowing publishing competitors IDX listings in Social 

Media without specific detailed consent along with Mutual control and control to delete outside 

commentary.  

¶ Keep it simple. Define social media, define third party websites, and define apps. In the 

definition of apps, remember that they are simply an extension of the website/service/third 

party/brokerage, not a different entity.  

¶ If they violate the rule the only way to stop it is to turn off the feed until they correct and go 

through a reinstatement process.  

¶ In every case whoever is responsible for getting the data to any site, they must sign written 

agreement indicating they are taking the economic responsibility for the third party actions with 

no limitations, and must provide a methodology in which they will monitor those actions. 

Ignorance should not be any form of defense - If you perceive value in sending the data, then 

you are benefiting from it and therefore responsible for it period.  

¶ Some boards/associations as the ones in this rural area are too small to police its own members. 

Requiring brokers to inform where their listings will be posted is not only limiting ideas on 

where to post for fear of board rejection but is also burdening small boards that have limited to 

no people for policing on a regular, weekly, monthly basis.  

¶ If the web is branded they must also boldly brand the listing office.  

¶ IDX is allowing one Broker to market another Broker’s listing on their Website, not a third party 

Website.  

¶ I am not in agreement allowing IDX to Third Party Websites.  

¶ The IDX rules must adapt to the ever changing environment. The dissemination of information 

to the public is almost always in the interest of the seller. Attempting to disallow that 

information from being disseminated given that the technology exists seems only hurt the seller.  

¶ Reasonableness is key. We want to foster widespread distribution of listings. We do not want to 

lose ultimate control of our listings.  

¶ IDX should be wide open - no restrictions on placement.  

¶ I would like for you to add where you can put if a house has electricity or not so you do not have 

to call agents to find out! That would be most helpful with so many short sales and foreclosures. 

Thanks  
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¶ I have properties for lease. I get emails from people that see IDX on websites that only display 

the monthly rental amount. They think the house is for sale at that price. The websites should 

distinguish homes for rent from homes for sale.  

¶ Let listing agents advertise on any medium at their own risk  

¶ no  

¶ There needs to be a withdrawal mechanism. Once someone puts a property on a website, they 

are responsible to remove it if/when goes under contract or is sold.  

¶ Think that we should stop sending listings to any 3rd party sites. It’s taking away the value of 

being a realtor with access to the MLS data.  

¶ I would think anyway to get your property out there and sold would be great AS LONG AS they 

do not change any of the listings information and also include the listing brokers name/firm.  

¶ I would like to hear some of the pros and cons of each of these questions. I mean, we’re talking 

about something potentially important here but I’m not fully aware of the impact of each of my 

answers and therefore, feel as though I’m being asked to answer these questions slightly 

blinded.  

¶ You used the word control in one of the above questions. Only the listing Broker should have 

control over the listing. Others can display it, but only as the listing broker requires it to be 

displayed.  

¶ To make sure it is updated on a regular basis.  

¶ I feel that the larger area of display the more productive the advertising is for the listing. On the 

other hand, I am unsure of potential negative consequences of this additional exposure. The 

information is getting further and further away from the listing agent.  

¶ ANY aggregated listing to ANY platform should have a backlink to the firm. We are spending our 

time and money creating data so everyone in the world can use it for free.  

¶ The previous question was confusing. I recommending restating the question. It reads "The 

current IDX policy allows brokers to opt out of IDX entirely or not at all. Should policy allow 

brokers could opt out of IDX listing display on websites or apps not owned by, or entirely 

branded to, a participant (i.e. social media sites)? "  

¶ I like IDX. If your firm decides yes then it can open up to other brokers working their sites. 

Including Franchise sites. What I am concerned about is third party sites like REALTOR.com, 

zillow.com and Homes.com. In the case of REALTOR.com if you do not pay then they is now 

selling the lead to another paying broker. Also homes.com and zillow.com are doing similar 

things. This I do believe is right. They are using our data and trying to force the average 

brokerage to pay for enhanced listings. And to sell the leads to someone else. I do not agree. 

Especially REALTOR.com. Our own brand. I think that if on any site that the listing firm’s info 

should be displayed. Not at the very bottom of the page after you pass by several other agents 

smiling faces. It is confusing to the consumer on these sites. Especially zillow.com and 

Homes.com But, I do want my listings displayed on these sites. I just wish we had policies on 

how they display our data. I do enhance on some  
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¶ Any policy should include, from the beginning, clear explanation of violations and possible 

penalties, including monetary penalties. Aggregators like Trulia, agents posting on FB, twitter, 

should understand how inappropriate use might violate Code of Ethics  

¶ As a listing agent, I welcome the accurate sharing across the internet of my listings. If it sells, I 

will make a commission. The accuracy of the information and the status on the listing is the big 

concern if others are sharing it. Homes.com never updates a listing’s status to sold. I get calls six 

months after a property closes from Homes.com leads. If changing IDX policy could fix that, it 

would be good. Let the MLS with a good IDX feed keep the listing information accurate!  

¶ I feel that IDX feeds to franchise sites should be allowed as those sites in many instances serve 

as a primary or secondary website for the benefit of IDX participants and/or their agent 

members. Franchise sites also tend to be more diligent and responsible about complying with 

MLS standards. I do not want my IDX feed to be used on another agent’s social media as I would 

have no control over the use of that property information and could cause some confusion as 

most sites are not set up for proper listing attribution.  

¶ I believe that MLS listing information should be proprietary and only available to those of us 

who pay the dues for access. The listing information should only be available through MLS 

and/or Realtor.com with limited access.  

¶ Brokers should not be allowed to publish listings on social media!  

¶ We are losing business by giving all of our information to third party companies. Individually 

asking if we allow or not allow or private data to go to third party sites we lose if we don’t and 

others do. YOU need to help protect our data and business and keep it to ourselves. Not have 

third party selling our leads and our data back to us!  

¶ Perhaps a disclosure warning that data may not be reliable cannot be removed by anyone from 

listings utilizing IDX and sellers of listed properties and buyers of bought properties would have 

final say as to whether they be sent or opted out.   
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About Clareity Consulting 

Clareity Consulting brings clients fresh insights and wide perspective gained by serving clients 

throughout the industry: associations and MLSs, brokerages, franchises, technology vendors, and others.  

Clareity’s services include: 

STRATEGIC AND BUSINESS PLANNING 
Clareity provides strategic, governance, and 
product/service business planning that bridges 
the gaps between strategy, tactics, and the timely 
activities needed to support your goals.  Clareity 
also facilitates MLS regionalization and data 
shares.  

SYSTEM SELECTION 
From needs assessment and RFP to contract 
negotiation, for MLS, TMS, Public Records, and 
other offerings, Clareity's structured processes 
help your organization make a good business 
decision with stakeholder involvement.  

PUBLIC SPEAKING 
Clareity can address leadership or large groups on 
timely topics in an informative and fun way. 
Popular topics include MLS trends and system 
options, information security, and real estate 
technology trends, such as cloud computing and 
mobile technologies.  

COMPLIANCE AND RISK AUDITS 
Providing information security, risk management 
and business resumption planning, staffing and 
salary reviews, and VOW / IDX compliance audits, 
Clareity brings both an independent view and 
finely-honed technical skills.  

PRODUCT / SERVICE / SOFTWARE REVIEW 
Clareity performs customer surveys and market 
research, develops product strategies and 
specifications, performs usability and quality 
assurance, audits security, and facilitates user 
groups.  Clareity also facilitates strategic alliances, 
mergers, and acquisitions.  

RECRUITING 
Your business is only as successful as your leaders 
and employees, and Clareity has discreetly helped 
recruit some of the brightest minds in our 
industry for their current positions, both 
executive and technical.  

WEBSITE PLANNING AND REVIEW 
Clareity helps improve website design, usability, 
and content, accounting for key factors such as 
SEO and mobile experience.  Clareity also creates 
specifications and helps clients select the best 
partners to produce, and provide compelling 
content for, their web applications.  

EXPERT WITNESS 
Whether it's a matter of the policies and practice 
of organized real estate or a more technical 
software dispute, Clareity can provide an expert 
witness with integrity and experience to conduct 
research, write expert opinions, and provide 
depositions and testimony.  

For more information, please contact: 
 
Gregg Larson     Matt Cohen 
480-368-8100      612-331-1788 
Gregg.Larson@CallClareity.com   Matt.Cohen@CallClareity.com 

Or visit: http://www.CallClareity.com 
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