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MLS Public Websites: A Focus on MLS Vendor Offerings

Executive Summary

In 2009, Clareity Consulting wrote “A Study of Multiple Listing Service Public Listings Websites”
(http://www.callclareity.com/2009MLSWebSitesStudy.cfm). This study was a thorough evaluation of
the 335 MLS public websites offering a real estate listings search for consumers. At that time and still

today, over 70% of MLSs use the listing search provided by their MLS vendor for either their entire site
or the listing search portion. In the 2009 study, most of the vendor-provided sites did not measure up to
MLS custom-created sites, let alone the leading regional and national listing portals. In this article,
Clareity revisits some of the MLS vendor public facing website offerings to learn what improvements
have been made and also looks ahead at what features MLSs may want to ask from their vendors in the
future.

In this May 2011 study, Clareity found that some of the free MLS vendor offerings still have very limited
features (e.g. SEl and Rapattoni). Other free sites offer more features (e.g. FBS), and we found one
(Solid Earth) that provides a fairly robust offering as part of its base package. Currently the sites that are
not free, such as those offered by LPS and Corelogic, are clearly the most functionally robust. The old
saying “you get what you pay for” seems to apply to MLS vendor’s public web sites. Based on Clareity’s
analysis, the most compelling features for consumers were typically only found on the “pay-to-play”
sites. The upgraded or “paid” sites offer advanced features that make them functionally competitive
with the national consumer portals such as:

e  Walkscore rating for properties

e Neighborhood / Demographic Info

e School Performance Data

e Points of Interest

e Automated valuation models

e Foreclosure search

e Listing price history

e Saved searches and emailed listing updates for registered users

However, competition in this area is heating up and the competitive gauntlet may soon be thrown
down. Tarasoft, a leading MLS vendor that has not tried to compete in this space before, told us it
intends to offer its customers a new, very robust website bundled with its Matrix MLS system in the next
six to nine months, and has indicated that it will be functionally competitive to the “pay-to-play” sites.
Tarasoft’s upcoming offering will include a mobile-friendly website and mobile apps for iPhone, iPad and
Android. FBS is also stepping up its game and is working on a new website for one of its customers using
its WordPress implementation, and is promising many new features including improved SEO and
improved integration with the MLS system itself over the next six months.
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Feature Comparison Details

Following is information on, and key features of, some of the MLS vendors’ website offerings. Please

note that not every implementation of each offering has all of the available features (some custom

features are not included in the base product). Clareity requested each vendor provide the information

in the table below and/or verify the feature count compiled by looking at their MLS public sites.

Rapattoni Systems FBS Solid Earth CoreLogic LPS
Engineering
Number of sites 74 143 35 25 9 31
implemented:
Included or Included Included Included Included Additional Additional
additional charge: charge charge
Features
Map based search | No (can No Yes Yes Yes Yes
(mutiple select
properties shown | rectangle
on map) map area,
but listings
not shown
on map)
Single Line input No No No No Yes Yes
search (like
Google)
Modify criteria No No Sort of - Yes Yes Yes
without leaving separate tab
results but you
don't lose
checked
itemsin
results list.
Open House Yes Yes Yes Yes Yes Yes
search
Foreclosure No No No Yes Yes Yes
search
Sold Status listing | Yes (if Yes (can if Yes (if No Yes Yes
search desired by desired by desired by
MLS) MLS) MLS)
Property map Yes (one "Half credit" | Yes Yes Yes Yes
listing at a (just links to
time) Google)
Aerial map view Yes "Half credit" | Yes Yes Yes Yes
(just links to
Google)
Birds Eye map Yes No Yes No, coming Yes Yes
view soon.
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Rapattoni Systems FBS Solid Earth CoreLogic LPS
Engineering
Google (or other) | No "Half credit" | No Yes Yes Yes
Street View (just links to
Google)
Points of Interest No No No Yes Yes Yes
Multiple listing Yes Yes Yes Yes Yes Yes
photos
Listing price No No No No Yes Yes
history
Walkscore rating No No No No Yes Yes
for properties
Neighborhood / No No No No Yes Yes
Demographic Info
School No No No No Yes Yes
Performance Data
House Values / No No No No, coming Yes Yes
AVM soon.
Send listing to No No Yes Yes Yes Yes
social media
Displays similar No No No No Yes No
properties to one
being viewed
Driving directions | No "Half credit" | Yes Yes Yes Yes
(just links to
Google)
Showing No No Yes Yes No Yes
Scheduling
Market statistics - | No No No No Yes Yes
charts and reports
Mortgage No Yes Yes Yes Yes Yes
Calculator
Mortgage Rate No No No Yes Yes - Yes, via third
Information RatePlug party data
integration
Email Listing (to No Yes Yes Yes Yes Yes
friend)
Print friendly Yes Yes Yes Yes Yes Yes

property report
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Rapattoni Systems FBS Solid Earth CoreLogic LPS
Engineering

Compare No No No No Yes No

properties (side

by side)

Registration/Login | No No No Yes Yes Yes

Saved Searches / No No No Yes Yes Yes

Listings

Email Updates for | No No No Yes Yes Yes

Search Matches

Multiple- No No No Yes Yes. French, Yes. French,

languages English Spanish,
English

Ad network No No No Yes No, Q4 2011 | Yes

generating

revenue for MLS

Content No. Does Yes (but not | Yes (butnot | Yes Yes Yes

management for not provide | articles, articles,

non-listing pages, | full website. | blogs) blogs)

articles, blog

posts

Agent Directory - Yes Yes Yes Yes Yes Yes

search by agent /

company name

Agent Directory - | Yes No No No Yes Yes

search by

specialty

Listings index No No No Yes Yes Yes

created for search

engines

Mobile (phone) No No No No Yes Yes

friendly HTML

format

Mobile App - No No No Yes, being No Yes, via third

iPhone released. party

Mobile App -iPad | No No No No No No, Dec.
2011 release,
via third
party

Mobile App - No No No Yes, being No Yes, via third

Android released. party

Mobile App - No No No No No No

Blackberry
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Rapattoni Systems FBS Solid Earth CoreLogic LPS
Engineering
Notes
Additional n/a n/a n/a A custom- Custom n/a
features or design themed designed
for additional WordPress- look for each
cost: based client.
Association
portal
including
property
search,
agent
search,
member
login,
community
info,
consumer
resources
and more.
Other n/a n/a Count on Google's Lead Listing traffic
differentiating the fly as AdSense generation report, Lead
features: criteria are program as flows back to | reporting,
changed. Non-dues agent CRM City landing
Additional revenue system in pages, highly
mapping source, SEO | MLXchange. | customizable,
layers such consuting Custom IDX 200+ more
as parcels. and URLS for product
"Nosy leveraging promotion. features
Neighbor" social media. | Calculates
tax record real-time
search on distance
map. from home
and work for
each listing
and shades
map to show
drive-time
polygon.
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The following chart provides a visual illustration of the number of features listed above that each
offering provides:

Features

M Soon to be released

M Current features

As this chart illustrates, some MLS vendors have invested more time and money in their public web site
product than others. As mentioned earlier in this report, two major vendors plan to compete more
actively in this area: FBS is busy developing an advanced feature-rich site now and Tarasoft will be
releasing a new web site product intended to compete directly with the leaders in this space, LPS and
Corelogic.

Custom Websites

Each real estate market is different and the vendor sites rarely have significant differentiation to match.
Custom websites allow for specialized searches and tools — great examples on HAR.com include a senior
living finder, a master planned community finder, and a golf course finder, as well as agent ratings.
Another example of specialized tool is the single-line natural language search tool (similar to a Google
search) that MRIS offers on its public site. Even smaller MLSs, such as Hawaii Information Service, have
built custom sites that are innovative and reflect what’s important in their market. For MLSs that
believe in making a significant investment in differentiation and innovation, and that want there to be
continuity in the website even when switching vendors (something rarely considered during an MLS
selection process) a custom built website or a standard one built by a third party like an IDX vendor may
be a solid choice.
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Into the Future: Mobile as a Core Offering

The future of the Internet is certainly mobile. Gartner and various other consulting firms believe that use
of the “mobile web” will exceed traditional browsing on laptops and desktop computers by 2013.
Already 20% of Zillow’s traffic now comes from a mobile device, and on weekends that number exceeds
30%. On Realtor.com, mobile access accounts for 20% percent of all weekend page views. Yet,
optimization of MLS public facing websites for mobile access (having web applications that adjust to the
screen resolution and device capabilities of the mobile devices used) let alone provision of matching
listing search “apps”, is still not the norm. If a quarter of today’s online browsing public find a site
unusable because it doesn’t support mobile access —and if that number grows substantially over the
next few years — it’s a real shame. All of the free MLS site offerings and most of the pay offerings don’t
currently offer a decent mobile solution. Going forward, MLS operators should be evaluating any
website offering on how well it will meet the needs today’s and tomorrow’s website visitors and making
sure their current or new vendor has the solution they need.

Conclusion

Historically, MLS vendors have not focused on the development of MLS public web sites and some of
their offerings were an afterthought and lacked the content and features found in the national portals.
The web sites and search components provided by vendors were often free and very basic so MLS
operators that wanted a more robust public site retained a local or national web site vendor or hired
staff to develop it themselves.

Today’s consumers visit many sites and expect more than a basic system. They are not likely to return
to a site just because it is provided by the MLS because the listings are in many places where additional
content and advanced features provide a better search experience and superior analysis tools and
reports.

MLSs that depend on MLS vendors which have not innovated in their website offerings need to
understand their sites are not competitive and may even reflect poorly on their members, the Realtor®
brand, and the image of the MLS. Going forward, we are pleased to report the competitive landscape is
changing, and there will be more choices for MLS operators to consider. If your vendor hasn’t stepped
up in this area, other MLS vendors will be glad to deliver a robust public web site at a reasonable price.

MLS vendors are going to have to work harder to compete, especially in terms of the mobile web, which
some say will exceed traditional browsing by 2013. The mobile web experience has become a core
service and can no longer be ignored for MLS subscribers or consumers.
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About Clareity Consulting

Founded in 1996, Clareity continually strives to provide our clients an independent and unique
perspective. Due to our extensive involvement and interaction across the entire Real Estate industry, we
have a finger on the pulse of the industry. Clareity has successfully executed a vast array of consulting
projects for our clients, related to:

o Development and analysis of RFPs for MLS systems, public records, broker systems and
transaction management systems

e Public speaking and presentations

e Strategic planning

e Information security and business risk management assessments

e VOW and IDX compliance audits

e Regionalization and data share consulting

e Mergers and acquisitions and strategic alliances

e New product marketing and business plans

e Conference planning and content development

e Competitive analysis

e (Contract negotiation

e Executive recruitment

e Project management and implementation assistance

e Market research including agent, broker, and staff surveys and focus groups

For more information please contact:

Gregg Larson

Clareity Consulting
480-368-8100
Gregg.Larson@callclareity.com

Or visit http://www.CallClareity.com
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